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L F b k? Log into Facebook?
 Check your Twitter 

t ?stream?
 Read all or part of a 
blog post?blog post?
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Source: Facebook Statistics, Stats & Facts For 2011, January 2011
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 1. Similar strategygy
 2. The facts about social media
 3. Real‐time opportunities 
 4. Social accounts as personal newswire
 5. Quick, Free, and personal contact to 

dmedia
 6. BIGGER PROFITS!
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Social Media

 Content Creation
PR

 Content Creation
‐ Posts, tweets, blogs
 Content Distribution

‐ News releases
 Content Distribution
H l ill‐ How many people will see a 

tweet?
 Reporting

‐ How many people will see a 
story in a news paper?

 Reporting 
 Reporting 
‐ Reach, SEO

‐ ROI, Ad Value Equivalency 
(AEV)
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Source: 48 Significant Social Media Facts, Figures and Statistics Plus 7 Infographics, April 2012
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Source: 48 Significant Social Media Facts, Figures and Statistics Plus 7 Infographics, April 2012



 USA = 57 million 
and Europe = 34 
million members

 Revenues for 2013 
reached $324.7 
million

 LinkedIn is the 36th most visited website in 
th ldthe world

 75 of Fortune 100 companies use as a 
corporate hiring solution

Source: 48 Significant Social Media Facts, Figures and Statistics Plus 7 Infographics, April 2012



Source: 48 Significant Social Media Facts, Figures and Statistics Plus 7 Infographics, April 2012



 Twilight Franchise 
 4 million Facebook 4 million Facebook
fans

 641 616 Twitter 641,616 Twitter 
followers

 InteractiveInteractive 
promotions
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 Osama Bin Laden raidOsama Bin Laden raid 
 No other media but 
Twitter was thereTwitter was there

 "Uh oh, now I'm the 
guy who liveblogged g y gg
the Osama raid without 
knowing it."
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 Make personal Make personal 
connections and land 
interviews with those in 
the media
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 Videos of heavy‐duty 
items being demolisheditems being demolished 
in one of their blenders 

Went viral on Youtube 
and other social media 
sites

 Thinking outside the box Thinking outside the box 
raised sales 700%
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 1. Join a community
 2. Determine how to 
reach prospects

 3. Connect
 4. Build a relationship 
 5. Engage in a 
conversation 

Source: From Forbes How to Use Social Media to Make Sales January 2012
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Source: From Forbes How to Use Social Media to Make Sales, January 2012



 SOCIAL  PR: create SOCIAL 
MEDIA: 
learn 

 PR: create 
a trusting 
persona

about 
prospects
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 PR: decide which market 
to target B i Cto target

SOCIAL MEDIA

Business to Consumer 

Business to Business
 SOCIAL MEDIA: 

determine where that 
market lies

Business to Business

Listen, not broadcast
market lies
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PR: Identify the needs 
of the prospectsof the prospects

Social media: makeSocial media: make 
personal connections 
to fulfill needs



 SOCIAL MEDIA:
build relationshipsp

 PR: turn those 
relationships 
into leads
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Don’t send a link, start a 
conversation!  PR: gets customers

 SOCIAL MEDIA SOCIAL MEDIA: 
keeps customers
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 More presence in a 
community
M i f i More information 
about customers

 More devoted More devoted 
customers

 More customers in 
general 

 MORE $$$ 
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 Get to know prospects, generate leads, establish 
relationships  Social Mediarelationships   Social Media

 Distribute content  PR and Social Media
 Measure results PR and Social MediaMeasure results  PR and Social Media
 Maintain relationships with customers  Social 

Media
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 You aren’t selling to 
f ll f

 Use your PR instincts
every follower or fan

 Be an active presence 
in the social media

 Social Media for 
listening, PR for 
b d tiin the social media 

world
 Adapt to real‐time

broadcasting
 Have some fun!

 p
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S tt K llScott Kelly:
Scott@blackdogpromotions.com
@BlackDogCEOg

Record breaking PR, Marketing, Advertising & Event Promotion
http://blackdogpromotions.com/
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